: EDUCATION & INFORMATION
I TECHNOLOGY CENTRE
Making Training
an enjoyable experience

Ta onuepiva péoa Padikng evnuEPWONG Kai ol dIGQopol TUTTOI
MAPKETIVYK BaaiovTal TTOAU TTEPICTOTEPO OTA BNUIOUPYIKA KAl
YPAPIOTIKA AOYICMIKA yia Tn OnNUIOUpYia TTEPIEXOUEVOU VIO DIGPOPES
KIVNTEG OUOKEUEG TTOANATTANG Xpriong. Auté anuaivel OTI ol BEaeg
£PYACiag o€ auTtOv Tov ToUEa gival TTEPICTNTES KAl O AVAYKES
peydaAeg. O1 epyodoTeg ival TTpoBupol va Bpouv KaTtdAAnAa
KATAPTIOPEVOUG avOPWTTOUG PE OUYXPOVEG DECIOTNTEG.

AUTO TO TIPOYPANKO TIPOCPEPEI HABMUOTA WE IDIITEPN EUPOCH OTO
OXEOIOOHO, TIG TIPAKTIKEG OECIOTNTEG YPAPIGTIKOU AOYIGHIKOU Kal TIG
YVWOEIG visual communication oTo HAPKETIYK Yia BECEIG Epyaaiag
OTTWG Ynelakoi
OoxeDIOOTEG, €IDIKOI O€
Visual Communication & Graphic Design HAPKETIVYK, OXEDIATTES
. . . . - . ETIKOIVWVIAG,
Techniques in Marketing/Advertising with VPUQIOTEC, BIanuIoTES

ADOBE PHOTOSHOP, ILLUSTRATOR, INDESIGN Kall BIopYAVWIES

EKONAWOCEWV.

ED21A22

Aahe€n, oulntnon, emidelén Kat mpaKktTikn e€doknon
NapdAAnAn Ekpddnon Photoshop, lllustrator kau In-
Visual Communication & Graphic Design Techniques in  Design.
Marketing/ Advertising

40 wpeg

29/06/2021 e Edapuodlouv 6e€otnteg emihuong mpoPAnUATWY
0ToV SLKO TOUG YWPO: KATALYLOMOG LOEWV, oKiaong,
XpwHatiopoU Kot pwtlopou.

e XpnNOLUOTIOLOUV TEXVIKEG EAEYXOU ELKOVWV Kal ypa-
dKWV yLa TNV enitevén alobNTIKWY oTOXWV

EmayyeApoatiec yia e€e1bikeuon oTo avTLKEIPUEVO, OTIWG o SUVBETOUV hwToypadiec, SLAVUSHATIKG ypadikd

Digital Media Practitioners, Anpooloypadoug, Iknvobe- KolL TUTtoypadLkd oToLXela

1ec, Web Designers, Web Developers, xeStaotéc , Dw- . HGPEHBGWOUV@%M}OBPVLK& ot pwroypadieg
Toypadoug, Aladnuiotég, Public Relations kat 6coug iggigf;g‘;?gﬁn olr?g a?,gggé%ﬁg\%o%\,{g ?[\QFIJ(SETX%-
aoxohoUvral enayyeApatikd pe Visual Communications HEVO TOUC.

KoL ypOpLOTIKES TEXVEC YLaL TNV TIPOWONGN UTINPESLV * AVOAUOUV TLG KOLVWVLKEG T(POEKTAOELG KoL TOV pOAO
KO TEPOTOVTOOY TOUC. G dwroypadkrg e§lotopnong otnv dnpootoypa-

odlo, To LAPKETIVYK KaL TNV EMLKOWVWVLA.

e Anuwoupyouv kot va e€dyouv omoladnmote Hopdng
PndLakol eyypadou (interactive pdf, epub,
ebooks)

e Xxeblalouv omoladnmnote popdng dtadnuLotikou
ev;;’mou 1 kataxwpnong (brochures, katdAoyol
KT

Aplotn yvwon H/Y kat Stadiktuou
EAANVIKA

ALSaKTIkO UALKO otnv EAAnvikn Kat AyyAkn NMwaooa
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AUTO TO TIPOYPANKO TIPOCPEPEI HABMUOTA WE IDIITEPN EUPOCH OTO
OXEOIOOHO, TIG TIPAKTIKEG OECIOTNTEG YPAPIGTIKOU AOYIGHIKOU Kal TIG
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Venue: EDITC Conference Center, IuBpou 16, 1055 Asukwoia  Participation Cost
The cost includes notes, coffee breaks and certificate.

Dates and Times:

Tpitn, 29/06/2021 16:00 - 21:15
Népmtn, 01/07/2021 16:00 - 21:15
Tpitn, 06/07/2021 16:00 - 21:15
Méurmtn, 08/07/2021 16:00 - 21:15 Participation Cost |€900 €680 €220
Tpitn, 13/07/2021 16:00 - 21:15
Méumtn, 15/07/2021 16:00 - 21:15
Tpitn, 20/07/2021 16:00 - 21:15
Méuren, 22/07/2021 16:00 - 21:15

For Unemployed |Please contact us
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Visual Communication & Graphic Design

Techniques in Marketing/Advertising with
ADOBE PHOTOSHOP, ILLUSTRATOR, INDESIGN

e Computer graphics
ANAAYZH NEPIEXOMENOY ENOTHTQN :

Unit 1 (5 hours) Overview of the Design Process
. L Introducing visual design
Introduction to Visual Communication and Understanding Image Based Design

Graphics Understanding Type Based Design

Visual language Introduction to a Digital Imaging editor software
Visual vocabulary

Visual grammar
Visual design constructs
Visual design process

Gather and understand the information Unit 2 (5 hours)
Determine what you want to communicate
Determine the most appropriate visual constructs Color
Test to see which construct works
Minimize visual noise by trying multiple options What is color?
;I'est to see which concept communicates most effective-  color schemes
Igroduce the final visual * Th.e gl i)
Graphic attributes e Primary colors
What are graphic attributes? e Secondary colors
e Size e Tertiary colors
e Shape e Color schemes
e Texture e Complementary color schemes
e Viewpoint e Double complement color scheme
e Depth e Split complement
e Dynamics e Triadic color schemes
e Style e Alternate complement
e Tetrad schemes
The visual and communication industry e Analogous schemes
¢ video filming and editing, e Schemes using hue, lightness and saturation
e photography, e Achromatic color schemes
e graphic design, e Monochromatic color schemes
e website design etc e Picking your scheme
Color physiology
Graphic Design Categories e The effects of warm and cool colors
e Signs and Symbols e The effect of contrast
e Typography and Layout e The effect of color blindness
e lllustration e Color psychology
e Digital Imagery Color connotations
e Association with a certain style of art ¢ Align color with your communication objectives
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Visual Communication & Graphic Design

Techniques in Marketing/Advertising with
ADOBE PHOTOSHOP, ILLUSTRATOR, INDESIGN

Computer color
e Bitmaps versus vectors
e Anti-aliasing
e GIFs, PNGs and JPEGs
e GIF and JPEG in practice
e Hexadecimal numbers
e Tips for creating images
Using Color
Understanding Color Modes
Creating Swatches
Project: Logo creation for a European Project

Unit 3 (5 hours)

Typography attributes
What is typography?
Typography anatomy
e Type classifications
e Type families
e Type alighment
e Type spacing
e Type alignment and spacing
e Type size
e Type case
e Additional terminology
How to use typography
e Limit the number of typefaces you use
e Choosing type sizes
e Emphasizing individual words
e Determining line length and alignment
e Using contrast
How to use Web typography
e Choosing Web type
e Using Cascading Style Sheets

Project: Designing a Poster for the promotion of a pho-

to gallery exhibition

Unit 4 (5 hours)
Contrast guideline

e What is the contrast guideline?
How to use contrast
What to avoid when using contrast
Example: Page contrast
Example: Visual contrast
Example: Tool palettes
Example: Contrasting Web sites
Example: Playing with contrast

Repetition guideline

o What is the repetition guideline?
How to use repetition
What to avoid when using repetition
Example: Olympic symbols
Example: Icons using repetition
Example: Icons not using repetition

Alignment guideline

e Whatis the alignment guideline?
How to use alignment
What to avoid when using alignment
Example: Web alignment
Example: Another Web alignment
Example: Web grid system
Example: Desktop grid system

Proximity guideline

e How to create proximity
Page layout proximity
Computer screen proximity
Things to avoid
Example: Good use of proximity
Example: Poor use of proximity
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Visual Communication & Graphic Design

Techniques in Marketing/Advertising with
ADOBE PHOTOSHOP, ILLUSTRATOR, INDESIGN

Guideline tradeoff

e Making tradeoffs
Let's begin with a bad design
Identify the information elements
Proximity change
Alignment change
Contrast change
Alignment change

e Contrast alternatives with the logo
Project: Designing a Website layout

Unit 5 (5 hours)
Simplified drawings
e What are simplified drawings?
e When to use simplified drawings
o How to design simplified drawings
e Callouts
Photographs
e What are photographs?
e >When to use photographs
e How to use photographs

Project: Designing a Facebook Post

Unit 6 (5 hours)

Diagrams
e What is a diagram?
e When to use diagrams
e How to use diagrams
e How to design diagrams

Project: Promoting services online with the use of Dia-

grams

Unit 7 (5 hours)

Text procedures
e What is a text procedure?
e When to use a text procedure
e Use numbered lists for procedures

e Guidelines for procedures
Icons and visual symbols

e What are icons and visual symbols?
e When to use icons and visual symbols
o How to design icons and visual symbols

Project: Using Typography and Advanced Techniques &
Tricks

Unit 8 (5 hours)

Screen captures
e What are screen captures?
e When to use screen captures
e How to do screen captures
e Tips for screen captures
Project
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= EDUCATION & INFORMATION
) I Q. TECHNOLOGY CENTRE
Registration Form

Seminar Code: ED21A22 — Title: Visual Communication & Graphic Design Start Date: 29/06/2021
Techniques in Marketing/ Advertising

A. Organization’s details (if applicable)

Company/Organization: Size: DSmall CMedium Otarge
Economic Activity: Telephone: Fax:
Address: Postal Code:

Email:

Person responsible for the
registration: Direct Telephone:

B. Participant’s details (1)

OMr OMs Name Surname
Title/ Job Position: Email:
Job description: Telephone/Mobile: Fax:

Reasons for participating in the
seminar:

Please fill this section if there are special requests for the lunch provided (only in the case that lunch is included)
OFasting OVegetarian OVegan

O They will participate to the seminar more than one participants (In this case please fill in the second page as well )

C. Participation Cost
PARTICIPATION IN THE SEMINAR IS PREPAID (at least three days before the start of the seminar)

Please invoice OThe participant OThe company Credit Customer Number (if applicable):

O For participants entitled the Human Resources Development Authority subsidy (HRDA): €220

O For participants not entitled the Human Resources Development Authority subsidy (HRDA): €900

Cheques must be issued to EDITC Ltd and payment can be made directly through deposit to the account of the company

Account Name: EDITC LTD Account Number: 115-01-068696-01
IBAN:CY19 0050 0115 0001 1501 0686 9601 SWIFT/BIC:HEBACY2N

D. Terms and conditions for participation on EDITC seminars

1. The company accepts registrations for participation in the seminars at least 5 working days prior to the start of the seminar. EDITC does not commit to
accept any registrations received in less than 5 working days before the start of the training program.

2. Written cancellations received 5 working days before the start of the training program are accepted and in the case where a payment has been made by
the client, the full amount is reimbursed to the client. Cancellations that do not meet the above term are invoiced. The client may replace the
participants) provided that they meet the criteria for participation on this program.

3. The company has the right to cancel or postpone a training program up to one day before the start date of the program. All prepayments are returned
to clients.

4. All registrations are strictly prepaid except credit customers. EDITC will not allow the entry of participants in the class unless their financial obligations

have been settled.

. EDITC will inform the client upon receipt of the application form. Written confirmation for the implementation of the training program will be sent within
3-5 days before the start date of the seminar. In exceptional cases written confirmation may be sent one day before the start of the program.
Participants are encouraged to contact the company in case they did not receive the confirmation.

. Participants with less than 75% attendance cannot be subsidized by the HRDA and in this case the participants (or their company) will have to pay the
amount of the subsidy (in addition to their own payment amount).

. In case of subsidized programs by the HRDA all the required forms of HRDA must be sent to EDITC before the start of the training program. EDITC will
not allow the entry of participants in the class unless the HRDA forms have been submitted to EDITC.

. Certificates of participation will be given to participants after the completion of the course provided that their financial obligations and obligations
regarding HRDA forms are settled. Otherwise certificates will be mailed as soon as the above obligations are settled.

()]

o N O

OWe agree with the above terms and conditions

Signature: Date:

Stamp (in case of company):

Contact Us Tel: 77 77 72 52 , Fax: +22466635, email: enquiries@editc.com

Visit our new web site at www.editc.eu
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Registration Form

B. Participant’s Details (2)

OMr OMs Name Surname
Title/ Job Position: Email:
Job description: Telephone/Mobile: Fax:

Reasons for participating on the
seminar:

Please fill this section if there are special requests for the lunch provided (only in the case that lunch is included)
OFasting OVegetarian OVegan

B. Participant’s Details (3)

OMr OMs Name Surname
Title/ Job Position: Email:
Job description: Telephone/Mobile: Fax:

Reasons for participating on the
seminar:

Please fill this section if there are special requests for the lunch provided (only in the case that lunch is included)
OFasting OVegetarian OVegan

B. Participant’s Details (4)

OMr  OMs Name Surname
Title/ Job Position: Email:
Job description: Telephone/Mobile: Fax:

Reasons for participating on the
seminar:

Please fill this section if there are special requests for the lunch provided (only in the case that lunch is included)
OFasting OVegetarian OVegan

B. Participant’s Details (5)

OMr OMs Name Surname
Title/ Job Position: Email:
Job description: Telephone/Mobile: Fax:

Reasons for participating on the
seminar:

Please fill this section if there are special requests for the lunch provided (only in the case that lunch is included)
OFasting OVegetarian OVegan

OWe agree with the above terms and conditions

Signature: Date:

Stamp (in case of company):

Contact Us Tel: 77 77 72 52 , Fax: +22466635, email: training@editc.com

Visit our new web site at www.editc.eu




